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///// “\\\\\ Club Management Association of Canada

Since its creation in 1957, The Club Management Association of Canada
(CMAC) has been the national professional association for individuals

involved in the club management profession in Canada.

CMAC promotes education, networking and member events to support our
members being the best in the industry. The mission and vision of CMAC
are important to know as well as the history of CMAC and the current

strategic priorities of the association.

N National Office Only

CMAC- BRAND GUIDELINES -2024 | 2 | thecmac.ca
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Logo Usage Guidelines

The CMAC logo consists of the icon and
wordmark. The logo is a specifically drawn,
original piece of artwork and should never
be altered, redrawn or reconfigured in

any way nor should the logo be placed

on backgrounds that will compromise its
legibility. Any alterations to the logo will
undermine its effectiveness. Examples of
the different wordmark versions (black
and white, negative) and their correct and
incorrect usage can be found in this guide.

The CMAC logo is available in EPS and
JPEG file formats. If you require a different
format please contact CMAC National
Office 416.979.0640.

Note: The icon and/or logo cannot be
used on their own unless approved by
the CMAC National Office.

CMAC- BRAND GUIDELINES -2024
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Club Management Association of Canada

icon

Logo Versions - English

wordmark

w:CMAC +*:CMAC
E §

/”//m\\\\\\ Club Management Association of Canada /////,,,\\\\\\ Club Management Assoclation of Canada

2-colour (positive) 1-colour (positive)

Logo Versions - French
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2-colour (negative) 1-colour (negative)
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2-colour (negative) 1-colour (negative)

Logo Placement - Clear Space & Minimum Sizes

The minimum clear space is equal to the height
of the letter "The area indicated by grey shading”
must be kept free of any graphics or type.

\| u//

+;CMAC

/’//un\\\\\ Club Management Association of Canada

|31

To ensure legibility the CMAC logo must not be
reproduced smaller than the specified minimum
size detailed below.

e C M C
S A
%

///// “\\\\\ Club Management Association of Canada

Minimum print size: 1.45" wide

Minimum website size: 156 pixels wide

thecmac.ca
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Logo Usage Guidelines, continued

Club Management Association of Canada 7N

Club Management Association of Canada Management Association of Canada
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DO NOT stretch, distort or DO NOT remove DO NOT alter any individual DO NOT change the colour
rotate the logo any part of the logo part of the logo of the logo

Club Management Association of Canada

DO NOT place negative DO NOT place the logo on DO NOT place the logo on DO NOT produce the

or white logos on light backgrounds or colours graphics or text that intrude logo in a size smaller

backgrounds which render it illegible with the logo than the minimum
size noted

Icon

The leaf and surrounding hash marks make up the CMAC icon. The CMAC icon can only be used on digital
media in the case of an app, and/or the CMAC National URL. The icon cannot be used independently of the
logo. Any exceptions must be approved by the CMAC National Office.
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S /‘ ® Club Management Association of Canada:
= = . Jin ContactUs Login oo B wfX®a
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M SETI——
Joe Perdue BMI/CMI Bursary

Applications oo | IR
Now Open

Kelowna, BC | October 19-22, 2024
CLUB OF THE YEAR swa.

NOTE: Branches have = | ——
Now Accepting Applications
access to official
Branch webpages Leadership in Professional  Certified Club Manager W JoinCMAC

Club Management Designation

© My Certification
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on the CMAC

National website.

Please contact the

CMAC National Office

to coordinate updates DO use the CMAC icon on the homepage of the national DO NOT use independently of the logo
to these pages. website in the URL/Tab.

tattests a s £ Upcoming Events
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Below are branch logo versions for individual regions. The logo usage guidelines indicated in this guide also

apply to the branch versions. These logos are available in colour, black and white and negative versions in
Logo Usage Guidelines, continued EPS and JPEG file formats.

Wiz, Wiy, N2
Pl PSS PN
/////[n\\\\\\ Club Management Association of Canada /////m\\\\\\ Club Management Association of Canada //////”\\\\\\ Club Management Association of Canada
Alberta Atlantic Manitoba
Wy, Wiy, N2
Pl 2, LS PN
/////[n\\\\\\ Club Management Association of Canada /////m\\\\\\ Club Management Association of Canada //////”\\\\\\ Club Management Association of Canada
Ontario Ottawa Valley Pacific
Wy, Wiy, N2
Pl 2, LS Pl
/////[n\\\\\\ Club Management Association of Canada /////m\\\\\\ Association des gestionnaires de clubs du Canada //////”\\\\\\ Club Management Association of Canada
Quebec Québec Saskatchewan
N\ Wiy, N2

N N
////m\\\\\\ Club Management Association of Canada ///// | |\\\\\\ Club Management Association of Canada
Southern Interior BC Southwest Ontario Vancouver Island

7w Club Management Association of Canada
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Colour Usage Guidelines

This section highlights the appropriate
colours to use with the CMAC brand.

Pantone® Matching System (PMS) an accurate
method for the selection, specification,
communication and reproduction of colour. The
colours outlined above have been chosen from
Pantone® colour guides which are available for
purchase through pantone.com.

CMYK (Cyan/Magenta/Yellow/Black) or
otherwise known as four colour process,
combines specific values of cyan, magenta, yellow
and black to produce Pantone® colours when not
using special ink.

RGB (Red/Green/Black) Hexadecimal (HTML)
provides an accurate method for the selection,
specification, communication and production

of colour on web based onside applications

only. These values are not to be used for print
application, as they will produce undesired colour.

For any questions related to printing
and stock choices contact
national@thecmac.ca

CMAC- BRAND GUIDELINES -2024

Primary Colours

In order to ensure the colours reproduce consistently, the Pantone® colours should be used whenever

possible. If Pantone ® colours are not available, the CMYK, RGB and Hexadecimal values should be
used accordingly. These colours can be used in all design materials, both print and online.

CMYK RGB HEXADECIMAL PANTONE

COATED HTML COATED
“ 2/100/85/6 200/16/26 C8102E 186 C
wrojonos /o0

Secondary Colours

These colours can be used in all design materials, both print and online.

CMYK RGB HEXADECIMAL
COATED HTML
0/0/0/30 198/198/198 c6c6e6
Gunmetal Grey 0/0/0/75 100/99/99 646363

Tertiary Colours

These colours can be used in the design of graphics or conference materials.

CMYK RGB HEXADECIMAL
COATED HTML
0/100/100/30 174/15/10 ae0f0a
0/80/100/0 232/78/15 e84e0f
0/36/91/0 249/175/30 foafle
80/100/26/16 82/36/98 522462
| 6 | thecmac.ca
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Font Usage Gotham Font

This section indicates which fonts are 0123456789 abcdefghijkimnopgrstuvwxyz ABCDEFGHIJKLMNOPQRSTUVWXYZ

available for use.

Arial Font

0123456789 abcdefghijkimnopgrstuvwxyz ABCDEFGHIJKLMNOPQRSTUVWXYZ

Montserrat Font

0123456789 abcdefghijklmnopqgrstuvwxyz ABCDEFGHIJIKLMNOPQRSTUVWXYZ

PT Sans N

0123456789 abcdefghijklmnopgrstuvwxyz ABCDEFGHIJKLMNOPQRSTUVWXYZ

| MEDIA USE |
FONT ; —
Print Digital Example
Gotham . o Logo, Print / Digital Brochures
Arial ° ° Letters, Memos, Emails, Flyers
Montserrat ° ° Letters, Memos, Emails, Flyers
PT Sans ° CMAC National Website

CMAC- BRAND GUIDELINES -2024 | 7 | thecmac.ca


http://thecmac.ca

% -5 “!\

///// “\\\\\ Club Management Association of Canada

Photography/
lconography

This section will indicate the correct and
appropriate use of photography and
imagery within all CMAC materials. Our
style of images are about capturing people
and moments in time and portraying real-
life situations, rather than forced, posed or
abstract imagery. The main principles are:
photographs that feature real people that
you can relate to, not fashion models; the
use of natural colour - no filters or light
effects; and believable situations - the world
we encounter day-to-day. Photos can be
used in black & white or colour.

CMAC- BRAND GUIDELINES -2024

Photography Dos and Don’ts

The wrong choice of photography will undermine the consistent expression of our brand.

Our photographic style differentiates us in the marketplace, so we must avoid cliched images.
Therefore do not use studio shots; and do not use special effects or filters, or any of the types of
photography shown here.

Iconography

Graphics will be designed using the brand’s primary colours. Secondary and tertiary colours may be used
for larger graphics as needed.

Ensure me Iong term success and
inability of CMAC

| 8 | thecmac.ca
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Tone of Voice

This section specifies the tone, key phrases,
appropriate usage of acronyms, and overall
style of writing that is required for any
brand communications or materials.

CMAC will communicate using professional
and respectful language that promotes
the association’s vision of creating great
leaders through excellence in professional

OUR VISION:

club management. To create great leaders
through excellence
in professional club

The Club Management Association of

Canada is either referred to as its full name
or the acronym CMAC. When spoken it is management
C-M-A-C not C-MAC.

CMAC references the Canadian Style
Guide for all communications.

CMAC- BRAND GUIDELINES -2024 | 9 | thecmac.ca
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Communication Samples

This section will highlight examples of
communication styles.

CMAC- BRAND GUIDELINES -2024

Stationery Examples

National

Brochure Examples

Label

Envelope

@CMAC

| 10 |

MAC | AWARDS

CEREMONY

CLUB MANAGER OF THE YEAR

Guy Prévost, CCM | General Manager/Chief Operating Officer

Ottawa Hunt & Golf Club L.

CLUB OF THE YEAR - LARGE CATEGORY
London Hunt and Country Club

CLUB OF THE YEAR - MEDIUM CATEGORY
Brampton Golf Club

YOUNG PROFESSIONALS

Ravi Madas | Human Resources Coordinator
The Boulevard Club

Allie Morden | Event Services Manager

The London Club

VAL MASON SCHOLARSHIP.

Cameron de Mello
Ontario Racquet Club.

CCMAC AWARDS CEREMONY SPONSORED BY:

,/@7) BFL

1) CANADA

CERTIFICATION IN

CLUB MANAGEMENT

@®CMAC

2022

AWARDS
PROGRAM

Nomination
Requirements

Deadline: 5:00 PM ET on Wednesday, July 6, 2022

thecmac.ca
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National
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. . I . d Z, S BROADCAST
Communication Samples, continue i CubMoragement Asosationof Cooda
I I
pranch §\\\\“"% C M l \C §\\\\“"% C M l \C
S BROADCAST S BROADCAST
W Club Management Association of Canada W Club Management Association of Canada
Alberta Atlantic
I I
§\\\\“ "%2 C M l \C §\\\\“ "% C M l \C
S BROADCAST S BROADCAST
W Club Management Association of Canada W Club Management Association of Canada

Manitoba Ontario

Wiz Wi

E s E-MAIL E s E-MAIL

e*\% Ty S

Zn Cub Management Associton of Canada BROADCAST S Club Management Associaton of Canada BROADCAST
Ottawa Valley Pacific

S, Sy, C r1 a C

E s C I v I AC E-MAIL E S DIFFUSION

2 S 2, S

T Ciub Management Association o Canada ERELEENTT D asocitiondes gestionnaresdecus o anaca PAR COURRIEL

Quebec Québec

i i
B S E-MAIL Z, S E-MAIL
D Club Management Associaton of Canada BROADCAST D Club Management Associaton of Canada ERELEENTT
Saskatchewan Southern Interior BC
i i
Ny R
B S5 E AT Z, S E-MAIL
T Club Management Association of Canada BROADCAST s Club Management Association of Canada BROADCAST
Southwest Ontario Vancouver lstand
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Communication Samples, continued

E-mail signatures can only be used by staff,
not volunteers.

Disclaimer must be inluded
in e-mail signatures

CMAC- BRAND GUIDELINES -2024

E-mail Signature Samples

Petula Perdikoulias
Senior Coordinator, Events & Communications

\\\\\\‘*\HWI/@ C M‘ \C

Zys Club Management Association of Caneda

703 Evans Avenue, Suite 202A
Etobicoke, ON M9C 5E9
Telephone: 416-979-0640, Ext. 235
Toll Free: 1-877-376-2726

E-mail: pperdikoulias@thecmac.ca

Website: www.thecmac.ca

This e-mail message may contain confidential and/

or privileged information. It is intended only for the
addressee(s). Any unauthorized disclosure is strictly
prohibited. If you are not @ named addressee you should
not disseminate, distribute or copy this e-mail. Please notify
the sender immediately by e-mail if you have received this
e-mail by mistake and delete this e-mail from your system.
E-mail transmissions cannot be guaranteed to be secure or
error free as information could be intercepted, corrupted,
destroyed, arrive late or incomplete, or contain viruses. The
sender therefore does not accept any liability for errors or
omissions in the contents of this message or any damages
that arise as a result of e-mail transmissions.

Website NP

Shauna Grant
Pacific Branch Administrator

w:CMAC

Do Gl Meragament Associtioncf Creca
Pacific

g

Point Grey Golf & Country Club
3350 SW Marine Drive

Vancouver, BC V6N 3Y9
Telephone: 604-551-6152

E-mail: pacificbranch@thecmac.ca

Website: www.thecmac.ca

This e-mail message may contain confidential andy/

or privileged information. It is intended only for the
addressee(s). Any unauthorized disclosure is strictly
prohibited. If you are not @ named addressee you should
not disseminate, distribute or copy this e-mail. Please notify
the sender immediately by e-mail if you have received this
e-mail by mistake and delete this e-mail from your system.
E-mail transmissions cannot be guaranteed to be secure or
error free as information could be intercepted, corrupted,
destroyed, arrive late or incomplete, or contain viruses. The
sender therefore does not accept any liability for errors or
omissions in the contents of this message or any damages
that arise as a result of e-mail transmissions.

ese M- < v e

i I efxma

@CMAC s e rer o

Southwest Ontario Branch

v

EventRegistration  —

e &

Branch President Resources Best Practices Library
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Communication Samples, continued

CMAC- BRAND GUIDELINES -2024

Flyers & Posters

Athletics Roundtable

Monday, MARCH 25, 2024 - 8:30 am

Conference Materials

National

@EMAC

Kelowna, BC
October 19 - 22, 2024

Toronto, ON
January 2025

FOOD &
BEVERAGE

Halifax, NS
February 2025

Sign Program Backdrop
@EMAC @gMac @gMac @cMAC
WELCOME RECEPTION ©cMAC ©cMAC
sponsored by B . "
@CMAC @®CMAC ®EMAC ®EMAC
(,-‘_{‘ ’:)> B F L ./ “MAC @CMAC @CMAC
/ \!/ LR
< '“’ @ CMAC @CMAC @CMAC @ CMAC
" ) CANADA oMAc  ©gMAc
National
@®CMAC @EMAC
@cMAC @®EMAC ®geMAC @EMAC @EMAC
G e . @ Conference Program
| 13 | thecmac.ca
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Communication Samples, continued

CMAC- BRAND GUIDELINES -2024

Presentations
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National Update

February 2024

| 14 |

Leadership Forum

Bringing together Branch Leadership with the National
Office and National Board

p 2023
Leadership Forum - March (Ottawa, ON)

Branch President Call- September (Virtual)
Leadership Forum - October (Toronto, ON)

p 2024

Branch President Call - January (Virtual)
Leadership Forum - March (Calgary, AB)
Branch President Call —June (Virtual)
Leadership Forum — October (Kelowna, BC)

thecmac.ca
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